How Al will Transform the
Way Higher Ed Marketers
Work

Dale Bertrand | Fire&Spark

2023 Carnegie Conference



 How is Al useful for marketing
today?

e Where do human marketers fit in?

« Will we enjoy our Al-assisted
marketing jobs?
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How is Al useful for
marketing today?
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Deep Learning

All accounts > DataDrivenlU.com DEM...

Analytics  ppu GA4 Demo ~ Q, Try searching "how to create funnel"

Insights send feedback

+: AUTOMATED INSIGHT +: AUTOMATED INSIGHT

Performance week-over-week (Referral) drove the most conversions
(72.85%) last month

From May 9 to 15, 2021 From April 1 to 30, 2027

4 AUTOMATED INSIGHT 4 AUTOMATED INSIGHT

Appsumo.com/referral drove the Logged Out Audience drove the most
most conversions (72.46%) last conversions (37.65%) last month
month

From April 110 30, 2027 From April 110 30, 2021
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Generative Al
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COURSE
REPORT

Al Classifiers
Coding Bootcamp

Reviews
@ Olena Rafieienko

@ Fenton Fleming

BrainStation Le Wagon

Good Value y Overpriced
i me to get clioserto it - fwas taug tto

covered a good range of basics to get a

good understanding of digital marketing build algorithms, select signs, and
and the breadth of it. The course leader eventu...

W...
@ Jessica Allred @ Juan

Springboard

Comprehenswe

but my mentor would review my work interest and ultlmately Ied me to enroll in
an.. the ..
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Can you identify this object?




fire&spark



ImageNET Competition
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has reached a
tipping point for
many marketing
tasks
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Adopting Al for Marketing

EE

< D

FASTER FUTURE

Tasks that | don't want Al Tasks that I'm happy to Tasks | couldn't do
to automate let Al speed up or take without Al
over
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°||l' Why Otter.ai v Pricing Download v Resources v Contact Sales LogIn Start for Free

Capture and share

insights from your b

meetings e

Otter records meetings, takes
notes in real time, and generates
an automated summary to share
with everyone and to help you
remember everything.

- With a single click, add a meeting slide from your Zoom meeting
Start for Free
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0"" Strategy Session - January 2022 (Dale/Tim/Noah) Q Search

» Dale Bertrand

6 dule@fireandspark.com 2 Edit Outline Bata @
Strategy Session - January 2022 (Dale/Tim/Noah)

B e
ms Fire&Spark Sales ... : . T
. By Thy, Jan12, 2023 1018 AM (@ 14241 (&) Owner: Dale Bertrand + What is SEO for Revenue? -.
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24 Shared with:; elena
‘ +2  Invite teammates [i5]) ‘ i ici 6:32 2
T What are the options for crisis de 5:32
) escalation in a classroom setting?
content, seo, clients, conver C; Intent; .‘r..-:.l..:.-._'--_i, plece, keywords, E‘
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i Home thinking, topics, inform, talking, create, differentiators, se attract
(E My Conversations SEERKERS + Why it's important to get away from  12:00 @
= e o ———— y keyword clusters.
B! Shared with Me Tim (56%], Dale (35%i, Speaker 1 (8%)], Speaker 2 (176)
¢ More =
i « Are we reinventing content 17:52
e marketing here?
@ Speaker 1
FA april@ireancspark.conndaledp..: For this individual or for companies actually have sales calls, because like body ¢ Thediffersnce bekesiSED Gid —_—
22 General bio, they don't do, actually they might do calls content marketing —.
£ Sales team
%‘ Tim Kilroy « The right way to explain SEO to
RIRECT MESSAGES Well, so | think the | think this sort of map out here is that's part of the compelling people.
& elena 1] offer right. So the, the benefit of of this approach is, it will reduce the number of
8 Karina numb the number of non converting high touch interactions. « What's the scope of work they're
ina?
£ Karing, clueking ) doing?
Playback Opti X
£ Karing, mlivermore ] SYRECKFEEN: . ]
1ppens to be his primary goal. 5o what | pitched . Content can be leveraged in 40:28
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d

fire&spark



Otter’s Al Features

* Very accurate transcription

[INT] VIP Partnerships meeting Outline

B9 Fri,Jan6,2023 . 5:07PM  (© 13415 @) Owner: Karina Arslanova ) ¢ Automatica”y jOinS my CaIIS and

2 Shared with: Karina + How to send an email to your

SUMMARY KEYWORDS prefermd partners. re C O rd S t h e m

email, partner, alena, karina, sending, seo, update, elena, question, thought, kpi,

+ What's the agenda for a partnership 41
meeting?

multi channel, account manaager, list, client, brainstormed, bottleneck, week,

conversions, lunch

|ldentifies the speakers by name

SPEAKERS
« How did you come up with the titles 1511

for these?

Dole (64%), Speaker 1 (16%), Specker 2 (157}

_— . * Plays recordings at double speed

partners?

Searches all of our conversations

« What is a conversation starter

we're so confused. email?

Works great on mobile

o Speaker1 246 « |5 it unusual that they don't already
NERAE iR AR SR SR AT AR AR A e SRR R e AR R A have a relationship with Nick?

1345

O] ’ © % g B @ B How would you rate this outline? QJ Cﬁ

Not Useful Useful
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Question

‘What do you do?

How do you engage?

it's really about a continual authority plan? Ongoing engagement
really is more about, first keyword strategy and then ongoing
continuing to do that content and get backlinks?

Ongoing engagement really is more about, first keyword strategy
and then ongoing continuing to do that content and get backlinks?

How do we get started?

‘What your bandwidth for taking on new clients?

A proposal of what it would look like to work together?
Opp Analysis to inform. Get a sense of where you want to focus?
For next year as I'm hiring more loan officers is do we want to

'spend that money on SEOand pray we get traffic?

Do | want to touch up site, increase traditional marketing budget
and push it that way to generate traffic and brand awareness and
build the buseiness that way to get big enough that we have the

_capital to push on SEQ?

I'm wondering if we could either align those to the phases instead
of being quarterly. SO they're still in order, | just don't want them to
be by quarter

Directionally how project progresses by lifecycle?

_ | wonder if phase 2 could be shorter?

Last question, onboarding fee. So basically the first month is the
cost of 2 months ?

Is there flexibility around spacing that out for the first 3 months?
Or like, there's be a demonstrated increase in effort?

.Could we ramp up at a slower anticipated pace?

As | try to build this budget, thinking why would we spend this
money with F&S?

6 weeks: why does it take 6 weeks?

Date of Call

12/10/2021
12/10/2021

12/10/2021

12/10/2021
12/10/2021
12/10/2021
12/10/2021
12/10/2021

12/15/2021

12/15/2021

12/20/2021
12/20/2021
12/20/2021

12/20/2021
12/20/2021
12/20/2021
12/20/2021

12/15/2021
12/15/2021



Otter Changed The Way | Work

* I’'m more present during meetings

Home

Oli+
* | rarely take notes on calls Agendaoday

PMM/Comms/Customer McAfee / Blueleans

P
{w Home - Weekly Meeting eCom Bundle Planning

> =1 2P| = 12-12:45P
My Conversations =R 02 ARPM MEW FEATURE

* My marketing copy is informed by rerat it e Custom Vocabulary
transcriptions of our sales calls Becsnsfesny ey

ﬁ Q2 Forecast Call is ready 20d add up to 5 free vocabulary

terms.

and unique names to boost

* | dictate copy for content B i

Try now

* | share snippets with members of my
team
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will change the
way marketers
work

(for the better)
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Why Now?

1950s 1980s
Pioneering machine learning Backpropagation is
research rediscovered

ELIZA was created. One
of the first natural
language processing
computer programs.

fire&spark

2010s

Machine learning integrated
into everyday electronic
devices

Advances in hardware and
internet enabled data
collection




Al Forces Converging in 2023

Better Al algorithms

@ Faster computer hardware

{QY Abundant Internet training data




IS an enabling
technology
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SurferSEO
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How to create seo title tag

ALfirst glance, writing SEOQ-friendly titles seems like a simple task. They should include your main keyword and

describe the contents of your page. Easy, right?

Wrong. Page titles are often too short, too long, or are not related to the page's content Since they are rarely visibly
positioned. they are easy to overlook when building your page. And while the right title tag won't instantly put your
site in the top five search results, it will definitely make a positive and lasting impact on your organic traffic levels and

conversion rates.

Before we move on to the details, let's agree on one thing: your page title tag should match the user’s search intent.
It should encourage the user to click on your page instead of neighboring results published by your competitors. It
should also make the page's contents clear to Google bots. While some creativity is allowed, a solid understanding of
what works can give your titles that extra oomph they need.

Are you ready to take your page titles from “meh” to “great"?

Thenlet's dive in!

The title tag: what is it?

<title> is one of the HTML tags stored in the head of a document file. It is displayed on the search engine result page

as the clickable headline for a given result. Alternative names for this tag include meta title and page title, although the
addition of the word "meta” is not necessary—the title is always a part of the page’s header metadata.

Optimizing a page's metadata is one of the most basic SEO strategies, and [t has a big impact on your positionin
search results—as it s not only visible to SERPs, but also to the users themselves. Both the title and short description

appear on the search engines result page, meaning that its role is both to inform crawlers and catch the attention of

© Cornected | 1 person currently editing this dorument Syrced a few seconds ago

users.

Share

- how to create seo title tag

Content S5core

-\

45 ..

WORDS HEADINGS

689

PARAGRAPHS

22~

TERMS

howtocreateseatitietag 111

titletag  12/28-51 titletags  0/17-39
senfitle  1/15-30 title  25/100-140
searchengines  3/7-18

searchengine resulls page  0/1-2

page title  3/6-18 pagetithes: 2/4-15
make surs  0/4-10 webpage. OY5-17
searchengine 2/3-10  ‘google 1/19-28
searchengine results 0/2-6

search engine results pages  OV1-2

page titletags 0/1-2 seq¢ 5/40-81




£ Add 7 missing keywords to your content

CD  Insertlink to “Best streaming device for 2021"” from 2

Write and publish an article this week
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Where do human
marketers fit in?
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Personalization

CONTROL PERSADO

"> (1) UPDATE: THESE MASSIVE

CYBER WEEKEND WILL BE
DEALS - UP TO 50% OFF, BECAUSE
OVER BEFORE YOU KNOW IT. VOU'RE ON.OUR LIST

uP 10 50% OFF - ﬂm

CYBER WEEK @ YOURE GETTING
MEETS JULY YL UP TO 50% OFF

N
f

CONTROL CONTENT: URGENCY TOP PERSADO CONTENT: ANXIETY, EXCLUSIVITY
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anding Page Optimization

Create stunning Design stunning
emails i emails

g U it § e by w0 St e g g | T e r—

L Ry e e TR 1 FAY FmAT TR S

Create stunning email marketing campaigns Design stunning email marketing campaigns
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Is analytical and
creative
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Examples

"Explain quantum computing in
simple terms" =

"Got any creative ideas for a 10
year old's birthday?" »

"How do | make an HTTP
reguest in Javascript?" =

ChatGPT

4

Capabilities

Remembers what user said
earlier in the conversation

Allows user to provide follow-
up corrections

Trained to decline inappropriate
requests

VA

Limitations

May occasionally generate
incorrect information

May occasionally produce
harmful instructions or biased
content

Limited knowledge of world and
events after 2021

Generative Pre-trained Transformer



whatis1+17?

@
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Who was the first woman president of the united states?

el

The first woman president of the United States was Kamala Harris, who was
inaugurated in 2021.
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Write an SEQ meta title for an ergonomic chair using these keywaords at the
beginning of the title in 55 characters or less: office chair, back pain,
osteoporosis. Then, add the name of our business at the end: Chairs for less.
Our busines name does not count toward the 55 character limit.

Office Chair for Back Pain & Osteoporosis - Chairs for
Less

fire&spark



Generative Al: Canva Images

Business people eating lunch watching a

Text to Image ¥ Try Canva Pro EC + 4 I;{_’* Convert

presentation and are astonished by the

content. There is a complicated looking
diagram on the screen.

Generate more

We're evolving this new technology
F] with you so please report these
¢ eamrm ridht

imadac if fheu Aam
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amazon @Edeilli:g:..t%g?iﬁe Books ¥ Search Amazon

Books » Children's Books » Computers & Technology

Lookinsided  Alice and Sparkle Paperback - th
ALICEAND January 14, 2023

| T E by Ammaar Reshi (Author), Chat GPT (Author), & 1 more
SPARI‘LI: KA KLYy v 35ratings

by Ammaar

S Best price

See all formats and editions

Kindle Paperback
$4.99 $9.13
You Earn: 25 pts You Earn: 19 pts vprime

Read with Our Free App 1 New from $9.13




Jasper.Al

(.) Jasper

PROLJE
Headlines for HPS Cou...

7) Dashboard
Templates

= Chat

) Documents

[ Recipes

L] credits

21% of plan credits used

Get more credits

Templates

o Ads Blog

Website

Boss Mode

Ecommerce Email

Frameworks

S

Documents

Let Jasper help you write longer
articles from start to finish,
BOSS MODE

Y

Content Summarizer

Get the key bullet points from a
piece of content.
BOSS MODE

a

Amazon Product Features
(bullets)

Create key feature and benefit
bullet points for Amazon listings
under the "about this item"

section

=

A Thousand Words is Worth
a Picture

Get image prompt ideas to use
with Jasper Art

Beta

Google Marketing Mew

=

AIDA Framework

Use the oldest marketing
framework in the world.
Attention, Interest, Desire,
Action.

Before-After-Bridge
Framework

Create marketing copy using
the BAB framework. Before,
After, Bridge.

Social Media Video

P —

Amazon Product
Description (paragraph)
Create compelling product
deseriptions for Amazon

listings.

e

Blog Post Conclusion
Paragraph

Wrap up your biog posts with
an engaging conclusion
paragraph.




Jasper.Al

New outputs 3 History

; FAQ Generator
G) Jasper E Finish your blog post with some FAQs about your topic.

PROJECT

~ 1. How do | size ski boots?
Headlines for HPS Cou... Topic

2. What are the benefits of wearing the proper size ski boot?
How to size ski hoots

(©) Dashboard

Tone of voice
Templates — 1. How do | know if my ski boots are too big?

A 2. How do | know if my ski boots are too small?

Number of Questions

Documents
2

b-] Recipes 1. How do | size ski boots?

2. What are the benefits of properly sized ski boots?
Art SR 'i-arguags cpilons D Deepl. integration is currently disabled. Enable in

Settings.
Input language

English

fire&spark



How | Use Jasper.ai

* Content briefs

* Short form content
* Research

¥ : & NAM-12PM £ 12-12:45PM N .
. . , o Custom Vocabul
* Brainstorming
: ecent Activi

Teach Otter Jargon, acronyms,

and unique names to boost

accuracy. Basic Plan lets you

* Writing session . B e
conference session topics

* Thought leadership

* FAQ questions



Issues with Large Language Models

* [naccurate output

* Compensating artists and writers
* No attribution

* Prompting can be difficult

* Trial and error needed

* Privacy considerations

e Ethical issues
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Will we enjoy our Al-
assisted marketing
jobs?
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heeds direction
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,—AI Hype vs Reality—|

Al cannot write longform content

Al can write long form content without much direction and heavy
editing

Marketers will be replaced by Al Marketers who use Al tools will be in
high demand

Management will drive Al adoption Front-line marketers will drive Al
adoption

fire&spark



Advice for Marketing Leaders

fire&spark

* Al’s benefits and cost savings will attract

the attention of the bean counters at your
organization

° Be sensitive to the concerns of your front-

line marketers to preserve their autonomy
and creativity

® Introduce Al tools as assistants for you

front-line marketers, not replacements.




won’t replace
human marketers
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Want more Al marketing Tools?

Text Al to 66866

Resources Guide: N
Al Tools for SEO | 3
and Content
Marketing

ooooooooooooooooo

dale@fireandspark.com

fire&spark
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