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Social Media Landscape
Potential Responsibilities 

Write & Design Social 
Media Copy

Take & Edit 
Photo/Video

Duplicate Content 
Across Channels

Collaborate Across 
Campus

Stay on News & 
Trends

Crisis 
Communications & 
Listening

Competitor 
Benchmarking

Brand Health 
Analysis

Explore UGC & 
Influencers 

Monitor Sentiment

Audience Outreach

Triage Inbound Issues

Current Events 
(Graduation, 
Gameday, 
Enrollment) 

Community Building

Measure Results & Reports Interpret Results

Presentations 
(Create & Share to 
Dean) 

Build Strategy



73%
of high school students 

use social channels
 to research schools

of school officials can 
directly attribute 

increased enrollment to 
social strategy

of students expect 
a response within 

24 hours  

61% 41%

Why Social Matters?

Source: MDG Advertising, Expedia Group Media Solution, Sprout Social



Common challenges in 
Higher Education

We’ve found schools big and small face common 
challenges on social media, including:

● Diverse audiences that complicate strategy

● Siloed departments that hinder collaboration

● Competing interests that interfere with 
objectives

● Everchanging social media landscape - 
networks, trends, & responsibilities 

Replace this logo by dragging in a 
new one and deleting the original 
and this box.



73%
of high school students use social channels

 to research schools



Admissions & 
Enrollment 
Playbook



What tactics have worked 
for you to drive enrollment 
on social media? 

ⓘ Start presenting to display the poll results on this slide.

Poll:

https://www.sli.do/features-google-slides?interaction-type=T3BlblRleHQ%3D
https://www.sli.do/features-google-slides?payload=eyJwcmVzZW50YXRpb25JZCI6IjFNQ0lhOGxLdDdtODlmaEZHOTFKVXJ1S24wTkVHQVB5WURnallNYUVnNlU0Iiwic2xpZGVJZCI6IlNMSURFU19BUEkxMjgyODU0ODgxXzAifQ%3D%3D


● Centralize inbound & outbound 
communications & inquiries 

● Display relevant information regarding 
application deadlines, student quotes, & 
upcoming events

● Showcase core values & campus life

● Leverage hashtags & “Link in Bio” to streamline 
process

●

Dedicated Social Media 
Account for Admissions



Be aware of all the places where 
prospective students are looking for 
information.

40% of 18-24 year-olds in the United 
States go to TikTok & Instagram before 
Google for their search needs.  

Meet Students Where 
They Are



● TikTok

○ Relevant Captions with Choice 
Keywords

● Instagram

○ Add “Topic” Tags to Reels

● Hashtags

○ Create hashtags across platforms 
that the student body can promote 
& engage with. 

Meet Students Where 
They Are



● For students unable to do campus tours, bring 
campus to them

● Show areas & services typically highlighted 
during on campus tours

● During in-person tours, suggest & encourage 
photo opportunities at popular places and 
promote hashtags

Virtual Tours & Life On 
Campus



● Include Social hashtags in your admit packet

● Activate your students, recent grads & alumni

○ Ask students to share top reasons they 
love your school with prizes & SWAG

● Share User Generated Content (UGC) 
regularly & unlock your Advocates

○ Many 18-24 year olds will have large 
organic audiences

Activate your 
Student Body



● Feature Student Stories & Student Takeovers

● Drive Engagement

○ IG Story Quizzes
○ Open Ended Questions
○ “AMA”
○ IG/FB/LinkedIn Story Ads

● Social Media Takeover Guide

○ Boston University
○ CU Denver

Social Media 
Takeovers

https://www.bu.edu/prsocial/best-practices/social-media/social-media-takeover-guide/
https://www.ucdenver.edu/offices/ucomm/social/policies-guidelines/social-media-takeover-guidelines


Social Media Takeovers



● Analyze competitor trends for inspiration

● Pay attention to schools with a 
similar profile:

○ Geographically
○ Size 
○ Demographics

● Proactively insert yourself into the 
conversation

Competitive 
Benchmarking



● Monitor conversation around:

○ Hashtags
○ School Name & Handles
○ Geographical Area

● Proactively surprise & delight

○ Digital interactions are correlated with a 
prospect choosing one school over 
another in a competitive space.

Be Proactive



Which of these do you rate 
as most effective in the 
Admissions Process?

ⓘ Start presenting to display the poll results on this slide.

Poll:

https://www.sli.do/features-google-slides?interaction-type=UmFua2luZw%3D%3D
https://www.sli.do/features-google-slides?payload=eyJwcmVzZW50YXRpb25JZCI6IjFNQ0lhOGxLdDdtODlmaEZHOTFKVXJ1S24wTkVHQVB5WURnallNYUVnNlU0Iiwic2xpZGVJZCI6IlNMSURFU19BUEkxOTI4Nzg2MDYyXzAifQ%3D%3D


Going Beyond 
Admissions



Gather product feedback and 
ideas (i.e. on campus 

experience, fan experience, 
digital giving events & building 

community)

Analyze market and industry 
trends (i.e. COVID-19, mask 

mandates, on campus 
experiences, housing)

Applying Social Data

Measure university health & 
share of voice (i.e. are we 
replying to our audience & 

engaging in a timely fashion?)

Gain competitive intelligence 
(i.e. what are our competitors 

doing on social? Are we losing 
share of voice?)

Collect consumer insights (Who 
is talking about a particular 

university & who are potential 
influencers & alumni? 



Social Media Landscape
Potential Responsibilities 

Write & Design Social 
Media Copy

Take & Edit 
Photo/Video

Duplicate Content 
Across Channels

Collaborate Across 
Campus

Stay on News & 
Trends

Crisis 
Communications & 
Listening

Competitor 
Benchmarking

Brand Health 
Analysis

Explore UGC & 
Influencers 

Monitor Sentiment

Audience Outreach

Triage Inbound Issues

Current Events 
(Graduation, 
Gameday, 
Enrollment) 

Community Building

Measure Results & Reports

Interpret Results

Presentations 
(Create & Share to 
Dean) 

Build Strategy



If you struggle with all of the 
potential responsibilities…

We can help!



Alumni

Questionable
Consistency

Academics

Admissions

Athletics



Academics

Admissions

Alumni

Athletics



Thank You!



Q & A


