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influenceWhen we influence language,  
we influence thinking.

© Mike Kim • mikekim.com



3There are 3 “identities” 

to every brand.
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31. Verbal
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31. Verbal

2. Visual
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3
1. Verbal

2. Visual

3. Value
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verbalThe verbal identity of a brand is 
determined by copywriting.
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Price Matching. Coupons Accepted.
LOW PRICES EVERYDAY!



Sometimes home is just a feeling.
Profits from the bag benefit Conservation Cotton Initiative Uganda.  



Marketing isn’t about 

closing a sale, it’s about 

opening a relationship.
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For any relationship 

to grow and thrive, 

you have to talk!



identityVerbal Identity.

© Mike Kim • mikekim.com



© Mike Kim • mikekim.com



© Mike Kim • mikekim.com



© Mike Kim • mikekim.com



© Mike Kim • mikekim.com





• Never start a sentence with “And”

• Yes, we use the Oxford comma

• First paragraph of all blog posts must 

use a drop cap

• Never use ellipsis in mid-sentence, 

instead use double-hyphen

• Web writing: No paragraphs longer than 

two sentences

• All CTA buttons should end with a 

chevron “»” 
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So, how do we differentiate 
ourselves in copywriting?
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contextContext.
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The PB3

(The Personal Brand 3) 3
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31. What pisses you off?

© Mike Kim • mikekim.com



31. What pisses you off?

2. What breaks your heart?
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1. What pisses you off?

2. What breaks your heart?

3. What’s the big problem 

you’re trying to solve?
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Marketing —> Money
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Movement —> Marketing —> Money
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phrasesPhrases:
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“Not sure if this is 

for you, but…”



“As you may know…”



“You’re never too young to 
be a great ____, you’re never 

too old to be a better one.”



“Just out of curiosity…”



“What do you really 
know about ____?”



“Before you make 
up your mind…”



“You have three options…”



“What’s going to be 
easier for you?”



“Just one more thing…”



pacePace. 

(Do you talk fast or slow?)
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The Great Wall of Text.
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© Derek Halpern

Social Triggers



“Mike, how do we get started 
writing copy in our own voice?”
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1. Answer the PB3 
questions I gave you 
earlier.

© Mike Kim • mikekim.com



2
2. Be intentional about 
the voice you use for 
each channel 
(remember Wendy’s).
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3. Build a verbal brand 
guideline (remember 
Amazon).
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Marketing isn’t about 

closing a sale, it’s about 

opening a relationship.
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mikekim.com/carnegie

Instagram: @mikekim
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http://mikekim.com/carnegie

