story

the art of telling your brand value proposition story

valeriegarcia.com
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buy selling





















buy

1deas
education
dreams
goals
belonging
meaning
job

career
home



buy
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buy



people don't buy because of
who



people don't buy because of
who

they buy because of who
they
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richer

happier
successful
different
better

settled
accomplished
meaningful
creative

why



What your customers really buy



What your customers really buy
IS a better version of themselves



richer
athletic
happier
successtul |
cettleq Stories
accomplished
meaningful
creative
contributing



stories inspire the listener to change...

the way we
the way we
U ERYEVAYE
the way we



stories inspire the listener to change...

the way we
U ERYEVAYE
the way we
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marketing stories you®




At some point, the pain of not doing something
becomes greater than the pain of doing it.

Tell the story of the solution to the pain.



4 XCUSES MEN
GO ING TO THE D¢
Among men surveyed in MENtion It:

20%| 50* 72"

THIS YEAR THOUSANDS OF MEN
WILL DIE FROM STUBBORNNESS.

said they have not said they participate | said they would
been completely in preventative care. rather clean a
honest with their bathroom than go to
physician in the past. the doctor.

A

Healio® -



HOME RADIO ~ NEWS & ISSUES ~ LIFESTYLE ~ ENTERTAINMENT ~

“Bro-ifying” health: this ‘man cave’ is getting more mentogoto °

the doctor

y Annie Donaldson on May 17, 2019 Health & Wellbeing Medical News

Imagine: you're lounging on a leather couch while watching sports on a 70-inch flat screen TV,
surrounded by signed memorabilia from some of the greatest sportspeople of all time, and there’s
free coffee on tap.




What is their pain?
What is the solution to that pain?



) We are more likely to notice things that stand out.

Tell the story of how you are different.
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3 Egg Whites
6 Almonds

4 Cashews

2 Dates |




How are you different?

What is that story?



It's not about the features. It's about the future.

Tell the story of a different future.






What does the future look like when they
join you?



4 The more we see something, the more we come to
like and trust it.

Tell your story consistently,
in the places your audiences hang out.



REPURPOSED MEAL PREP RePU rpos ed Lefiovers

taco salad taco mac




What do they need to hear consistently?



5 We're drawn to statements that feel personal.
(Even if they could actually apply to anyone).

Tell a story they can relate to.



ALDRIDGE
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WHAT TO DO

- 0 *WH;T . TP
FEELING STUCK e STUCK m YOUK CARE.ER
IN LIFE .. **-':,

THE UNCOMMON LIFE BLOG




What truth applies to every single client?



6 It's lazy marketing to simply talk about what you sell.

Don't tell the story of the thing.
Tell the story of what the thing helps them do/be/accomplish.



Gummies are made with 200mg herr
ed extract + 100mg maca root extract + 10mg
wagandha exlract to promote desire + 15mg of

full-spectrum hemp-derived CBD in e qummy.

Directions: Take one 30 mins before play. Pairs nicely
with a bath + Frank Ocean.

SCAN HERE TO INQUIRE ABOUT OUR
WISE WOMEN VIP CREATOR PROGRAM

R SRS

e
_-;_,-.__-_._....-.—-ilh-__-_—1=f-5ﬂ

MILD =
NIGHT

For the woman who has big dreams but canl't sleep.
House of Wise Sleep Gummies are made with 5|_1'vg
melatonin and full-spectrum hemp-derived CBD in
every gummy.

Directions: Take one 30 mins before bed. Pairs nicely
with a bath + do not disturb mode.

"~ SCAN HERE TO INQUIRE ABOUT OUR
3 WISE WOMEN VIP CREATOR PROGRAM




What do you help them accomplish?

What is that story?



7 The first piece of information we see
often sets our expectation of value.

Tell the story specifically and intentionally.



Products Resources Inspiration Pricing @ Il“ugilchimp i (803?!32-5939 @ Q Log In Sign Up Free

Mailchimp Recommends

Advanced features for pros who need Data-driven automation and Great for email-only senders who want All the multi-channel tools you need to

more customization. optimization tools for businesses that around-the-clock support. build your business and grow your
want to grow faster. audience.

Starts at Starts at Starts at

299 ‘17 ‘11 O

/month* /month* /month* /month*

*Qverages apply if contact or email send limit *Overages apply if contact or email send limit *Overages apply if contact or email send limit *Sending will be paused if contact or email

is exceeded. is exceeded. is exceeded. send limit is exceeded.

Learn more Learn more Learn more Learn more

Everything in Standard, plus: Everything in Essentials, plus: Everything in Free, plus: Everything you get with Free:

DAane Marketina CRM

” L 1 o .
ACdvanceo =elnaldnEziniala alaal= (] al= » (16 (1] a zlalaliale



What is the first thing you want your
customer to know?



Q We are naturally more trusting of authority figures &
we're more trusting of stuff that other people already trust.

Tell the story from another's viewpoint.



“Jeremy Gutsche
is an intellectua!;
can of Red Bull

CEO of Omnicom

¢ ¢ | N Microsoft WELLS el DElDIttE Hertz HUGHES == '
d; New 1lork . TE'E:JE [I'I I'AH('D mﬁfﬁéﬂ/f cisco q,l.,t. EMC ‘!g__ 2 MONSTER ==='=
¥ Times é [y O ROGERS = .Dlgttal River Nestlé pgpsico P\

'kfﬂ”fﬂﬂdf’ HWT PETSMAHT @@raEr) SONY (Chicago Tribune

BESTSELLER BESTSELLER




What do others say about you?

What is that story?



0 We're more likely to agree to a bigger request
after already agreeing to a small one.

Tell the story in smaller pieces.



PAKA SHOP STORY IMPACT ALPACAS ORIGIN ) )

.

Try Alpaca Fiber For Free. Hewre's HoW 1T WoT2KS:

88

( HOO%E ONUINE TreY AT HoMe Love w7 Kgee vl
Select the “Try Before Experience the difference You'll only be charged
You Buy” option when of Alpaca Fibre from the at the end of your

adding to cart, comfort of your home. S-day trial,




What is a small first step toward working
with you?



10 We place a higher value on things
when they're in limited supply.

Tell the story of what they'll miss out on.



@ Bode Nashville Excellent

640 reviews
Downtown Nashville, Nashville - Show on map - 0.3 miles from center

Home > Smartwatches > Smartwatch news > Aj

Apple Watch Series 7 may only be available in limited
quantities at launch, with delay fears still looming

{% Conor Allison, Reviews editor 3- 6 September 2021 - Rumour

Location 9.4

King Studio 1 night, 2 adults
Private studio - 1 bathroom - 19m? $389
1 king bed

Free cancellation See availability >
You can cancel later, so lock in this great price today!

Only 3 left at this price on our site

POCKET-LINT



What are they going to miss out on?

What is that story?



11 We're more likely to do something if everyone else is doing it.

Tell the story of what others are doing/becoming.



AMERICA RUNS ON DUNKIN

o s

the PROMISE of

[l] INDIANA UNIVERSITY

! . A COMMUNITY WHER E

you BELONG

AMERICAS
FAVORITE
MASCARA!

100's OF GREAT LOOKS.
1 GREAT LITTLE TUBE.

GO 10 FACEBOOK.COM /MAYBELLINE MWW
T ET EXCLUSIVE OFFERS & INFO LEADING

MAYBEL

MAYBE SHE'S BORN WITH




What happens to people when they join
you?



1 2 We're more motivated to avoid losses
then we are to receive gains.

Tell the story of what they could lose.



Valerie, thank you for being a member with us. Take a look back at
your journey with Prime.

You still have 81 days left to enjoy your Prime benefits until the next billing cycle
Your benefit USQge PRIME BENEFITS USED: PAST 12 MONTHS | PAST 30 DAYS

o Packages shipped for Movies and TV shows Songs listened to with
i 5 9 free with Prime @ 1 9 watched with Prime @ Amazon Music Prime.

Delivery Video Start listening now!

Does not include Add-On subscription usage from Amazon Music Unlimited Plan, and Prime Video Rentals or channel subscriptions.



What will they lose if they don't join you?



13 When we receive unexpected value we feel joy.

Tell the story of the unexpected.



You don't have to choose between selling
painkillers or vitamins.



You don't have to choose between selling
painkillers or vitamins.

And people love candy.
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What unexpected delight will feel like
candy to your customer?



Marketing gets people’s attention.

But storytelling gets them to trust you &
remember you.






who do they®




) become?
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help them imagine themsel@
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how start  sporyselling

bit.ly/startstoryselling
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