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Today’s Goal

Learn how to collect data on 
engagement and report on ROI to 
inform real-time and future 
decision-making on your 
communication efforts. 



agendatoday’s

1. Ping - How to track data?

2. UTM - How to collect data?

3. Origin Sources - How to best account for data?

4. Querying + Reporting - How to gather data?

5. Portals - How to display data?

6. Questions + Answers 

+



Ping - How to track data?
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Ping Follows the Student’s Web Journey…

● Tool - 
○ Track sites visited, once a known user
○ Added to Slate and institutional pages
○ Act as Slate’s “Google Analytics”
○ Native to Slate

● Data used to - 
○ Build on application data
○ Interpret behavior and interests
○ Show effectiveness of and enhance marketing efforts



Ping Overview



Ping Sources



Ping on a Student Timeline



UTM - How to collect data?
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UTMs Latch Onto Links… 

● Tool - 
○ “Urchin Tracking Module”
○ Assigns variables to links in emails and ads 
○ Can be customized and used in different combinations
○ Can work with Ping

● Data used to - 
○ Build on application data
○ Interpret behavior and interests
○ Show effectiveness of and enhance marketing efforts



UTM Parameters

https://knowledge.technolutions.com/hc/en-us/articles/360033019851-Capturing-UTM-Parameters-in-Forms



Example



Origin Sources - 
How to best account for data?
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Origin Sources Give Credit to Each Type of Source…

● Tool - 
○ Can be built or added to at any time
○ Accounts for multiple First Sources through Origin Groups
○ Organizes unique sources into Categories of like sources
○ Attributes the import of each student to their appropriate source

● Data used to - 
○ Build on application data
○ Interpret behavior and interests
○ Show effectiveness of and enhance marketing efforts



Origin Sources



Querying + Reporting - How to gather data?
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Queries and Reports Individualize and Aggregate Data Points…

● Tool - 
○ Custom built lists and tables to pull students and/or aggregate data
○ Available through Configurable Joins 
○ Collects all marketing tool efforts in one place 
○ Relies on timestamps

● Data used to - 
○ Build on application data
○ Interpret behavior and interests
○ Show effectiveness of and enhance marketing efforts



Querying 



Reporting



Reporting



Portals - How to display data?
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Queries and Reports Individualize and Aggregate Data Points…

● Tool - 
○ Leverages Portal tool to collect all marketing tool efforts in one place in a 

more visually appealing way
○ Reflects a custom dataset for direct marketing leads

● Data used to - 
○ Build on application data
○ Interpret behavior and interests
○ Show effectiveness of and enhance marketing efforts



Example



Example



Questions + Answers
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Thank You!

CarnegieHigherEd.com



Resources 

It’s a New Day for Student 
Search in Higher Education

Partner with Carnegie

Dive Deeper Learn More Explore

Carnegie’s Student Search

https://www.carnegiehighered.com/blog/new-approach-college-student-search/
https://www.carnegiehighered.com/blog/new-approach-college-student-search/
https://www.carnegiehighered.com/about/contact-us/
https://www.carnegiehighered.com/blog/carnegie-launches-student-search-offering-for-higher-education/

