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Campaign Metrics Report

● Begin with a Configurable Joins, Message Base
● Collect basic Performance metrics: open rate, click rate, click to 

open rate by adding Data Columns for those counts and using 
formulas to calculate the rates
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● Next, add a data table to house the rows for the mailings
● Add a subquery export, join Message Mailing within the export 

and add exports of Mailing Name and Mailing Subject OR UTM 
Term
○ If using UTM Term to distinguish email topics (recommended), 

use this as it’s short and easier to draw conclusions at a glance
● Add your export row separator
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● Save and go back out to your original subquery export
○ Make sure to select “Show series total”

● You’ll now create a subquery filter
● Join Message Mailing
○ You’ll add either the Mailing Name or the Mailing Folder here
○ Best practice recommendation would be to have all your 

mailings for a particular campaign in one folder (this can be a 
secondary folder)

○ This avoids you having to select each mailing individually by 
name
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Campaign Metrics Report

● We recommend adding 
these filters to your whole 
report part at the top. This 
will allow you to easily have 
YoY data by using Archived 
in Yes versus Archived in 
No.

● We also wanted to see how 
emails after January 15 
compared to emails sent 
prior.
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Now you’re done with the 
performance piece of your 
campaign metrics report! On to 
conversions…



Campaign Metrics Report

● Begin with a Configurable Joins, Person Base
● Collect basic Conversion metrics
● Add a column for each count, as well as a column for each 

conversion rate
● Utilize Column Groups
● Add a variable name and subquery filter in each column related to 

the metric being collected
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● Next, add a data table to house the conversion data in rows
● Create a subquery filter
● Join Messages, then Message Mailing
● This is where you’ll again either add the Name or Folder to select 

the same mailings as you did previously in your performance part
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Now you’re done with the 
conversion piece of your campaign 
metrics report! What else can be 
added?!
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Example Campaign Metrics Report - Ping Metrics via Data Explorer



Thank You!




