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The Intelligent and Sympathetic
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Current Role

Leads paid search strategies
and supports team's growth to
deliver client success



1 What is PPC?

2 Essentials of PPC
campaigns
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+ Definition of PPC

What is PPC? i
a lS ° + How the ad auction works




PPC ads show in search engine results

PPC = Pay-per-click

+ Text ad shown on the search engine
results page of platforms such as
Google, Bing, & more

+ Charged only per click on your ad
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Results for Tampa, FL33616 ~ ® Use precise location

Sponsored
@ info.online.saintleo.edu
https://info.online saintleo.edu
Saint Leo University
Classes Start Soon — Find the program that's right for you with 75+ online, accredited
degrees to choose from.

Private university - Tampa - Open - Closes 3PM
Online Learning - Attend Education Centers - Associate’s in Business - 100% Online

Sponsored
- phoenix.edu
¥ hitps://www.phoenix edu
University of Phoenix®
online Courses Online — Start Learning Today With University of Phoenix® - Flexible Courses for
Your Schedule. Take Online School Courses As An Adult With University of Phoenix®. Online, but
Never Alone.
Online Edt Programs - q - Master's Degrees Online

‘Sponsored
Keiser University®
https://degrees keiseruniversity.edu  request-info
Keiser University®
100% Online Options Available — Achieve your goals while living your life with our one-
class-at-a-time course scheduling.
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Sponsored

-
v @
Pharmacist
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PPC and SEO fill different institutional needs

PPC:

+ PPC = Pay-Per-Click

+ Drive paid traffic

+ Requires consistent investment
+ Show high on SERP

Controlled messaging & webpage traffic

+
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SEO:

+ SEO =Search Engine Optimization
+ Drive organic traffic

+ Doesn't require investment

+ Less control over messaging & webpage

Q °
; 90
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A search shows a PPC ad because of a lightning-fast auction
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Google
Google

o 52
G G
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PPC Campaign + Anatomy of an ad

+ Keywords & research tools

Essentials - i




PPC ads require at least 3 headlines & 2 descriptions

Ad -ladmissions.msu.edu/learn-more |« /
— . : Display URL
Learn More About MSU | Michigan State University Headline
With 200+ Areas of Study, MSU Has a Program for Every Undergrad at Our Big Ten School. MSU, Ad Description
a Big Ten Campus, Opens the Door to Opportunity While Making You Feel Right at Home. 200+ Callout Extensions

| Undergrad Programs. $68/M in Financial Aid. 900+ Student Clubs. Big Ten Campus.|Degree

| programs: Animal Science, Business, Communications, Education, Finance, Journalism,... | Structured Snlppet Extension

Sitelink Extensions

Academics at MSU Cost at Aid at MSU \_ J
Choose From Hundreds of Programs Find Out More About Scholarships, :
To Study as a Spartan. Work Study, Aid, and More.

Why MSU? Life at MSU

Click To Read More About Our Check Out Our Dorms, Clubs,

Campus, History, and Rankings. Athletics, and Activities.
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Keywords are the backbone of paid search

Search keywords Negative search keywords

o ? Keyword status: Enabled Add filter Q = - @ 22 o :
Search Segment Columns Reports Download Expand More
D o Keyword Match type Status Conversion: %‘;‘e‘:v/ Cost Avg. CPC Clicks Conv. rate impnsg:i CTR
D [ ] “colleges for" Phrase match Eligible 0.00 $0.00 §230.09 $6.22 37 0.00% <10% 4.30%
D o *apply for college” Phrase match 3.00 §72.27 $216.80 $8.34 26 11.54% <10% 3.18%
O e *bachelor program® Phrase match Eligible 1.00 $134.99 $134.99 $7.94 17 5.88% <10% 4.89%
0O e *where should i go to college” Phrase match Eligible 0.00 $0.00 $0.00 - 0 0.00% <10% -
D [ ] “colleges with’ Phrase match Eligible 1.00 $170.07 §170.07 $4.86 35 2.86% <10% 6.85%
O e *where to go to college” Phrase match Eligible 0.00 $0.00 827.64 $4.61 6 0.00% <10% 5.13%
O e *affordable 4 year colleges” Phrase match Eligible 0.00 $0.00 $0.00 = 0 0.00% <10% -
O e *bachelor's degree for* Phrase match Eligible 0.00 $0.00 $167.53 $10.47 16 0.00% <10% 2.97%
D ® *undergraduate school for" Phrase match Eligible 0.00 $0.00 $0.00 - 0 0.00% <10% -
O e *what major is best for" Phrase match Eligible 0.00 $0.00 $0.00 - 0 0.00% - -
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There are three keyword types, ranging from
narrow to broad in reach
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running
shoes

“running
shoes"

[running
shoes]

G V\!&r;dStream

Keyword Match Types

APPEARS FOR COULg_glATCH

* tennis shoes for men

Searches that relate C
« socks for running

to your keyword

* men's running shoes
* best shoes for running

Searches that include
the meaning of your
keyword

* running shoes
* sneakers

Searches that are
the same meaning
as your keyword



. A Google Ads ‘ Q search for a page o campaign g J
. F bk & Keyword Plarmer >
. S o e Keyword Planner Estimates :
. - Performance Planner @ G D © UntedStates 3 English mooogle |0 Jan-Dec2024 ~ &, Download keyword ideas .
: CampaiOns  Reach Planner .
. Broaden your search: (+ colleges | (+ bestcolleges | (+ universties | (+ education | (+ p + waining |+ Refine keywords .
: 2 App advertising hub .
. Goals P .
. V0 ccdeaditivess X Adafiter 104 keyword ideas available i Kepwordview | v :
. Shared library M ohumns :
. Three month Adimpression Top of pagebid  Top of page bid :
: e D1 Keyword oy reevance) g, montly searches o0 v change  Competion presson Topof pageiid Topof0ebd o staus :
. Ly vestconeges urure or o~ o o cow stz o .
: 8 Datamanager :
. Biling Keyword ideas .
Troubleshooting v
O affordable iberal ars colleges northeast 20 A~ a3% 53% Low - $224 s ()
. fakia Bulk actions v .
: [ smallcolleges Inthe northeast 70 AN a 29% Low - s232 s ey .
. Budgets and bi v .
. 1 best psychology coleges In northeast 10 \WV/ 0% 0% Low = - s .
. Business data .
: best science colleges Innortheast 10 ox 100% — - = - .
g
. engineering schools inthe northeast % 224 0% Low - $193 s824 .
gineering

[0 christian colleges in the northeast @A 20% 0% Low - §213 $6.84 N
. . [ bestsmall colleges in northeast 0 N\ ox o Low = s113 s () :
SEMRush (requires membership) T L = sle i pug :

Showrows: | 10 v

EUser manual [ Send feectack 1-100 108 3 B

Keywors Magic Tool

Keyword Strateqy Buider

N SEO Dastiboard ORI R LA L bpmor Keyword Planner can be used to generate keyword ideas, but it doesn't guarantee improved performance. You'e re e for your keyword choices and for complying witr ing policies and any applicable laws. .
: (= usa] m oo | wca Devics @ D0skiop v s n 14,2025 Gurroncy:USD ywora »beusod o gnerate e o, ot doe vea p ure i cnoices and for complying w ciesanc any sppictie :
N Domain Overview .
: R Overview Postions Posion Changes Compettors Pages Subdomins .
N Chosnic paearsi] All Positions | Organic | SERP Features. N
N Keyword Gap N
: SackinkGap Fitr by o &) (posnons ) (vosme » ] (K0 + ) [ment « ] (sEre estres ) v . :
: P Kapuords Tafic | o :
: 3K e B 36Kun——"  $11.5Kcmx :

| estion Tackng Orgaric Searen P [T (& vanage coumns s | | 2, Export

Organic Trafc Inights

|
: eyt >0 @eamegeriner W o1 w 077 ™ 450 wancamssienghers Dec 28,2020 :
: Backank avat :
. Link uicing Toa > regecartet® W o1 s a2 290 510 wawcamegiengneres D 20,2024 .
N Bulk Analysis. ” .
. T > arket ' 1 218 613 880 wivcamaglenighared. Jan08 .
N ‘opporunity com/services/ ated .
. Listing Management e i :
. Wap Rk Tracker .
. >0 @camegengrer W o1 s 108 an 210 500 wawcamegiighered s .
. SE0 Content Tompiate b .
. 3page 520 Crecker ’ .
N \graizer > @unserscons . m 105 a0 i 708 womcanes 1 :
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There are many tools to discover keywords on

What keywords do people search on Google when looking for small
liberal arts colleges in the Northeast? I'm building a PPC campaign
that aims to promote a small liberal arts college in the Northeast.

~ Google Trends

Here are some potential keywords people may search for when looking for small liberal arts colleges Google Trends Home  Explore  Trending Now

in the Northeast:

General Keywords ® bachelor degrees . ® undergraduate programs

Search term ° Search term

+ Add comparison

o “small liberal arts colleges in the Northeast"

* "best liberal arts colleges in New England”

United States + Past day v All categories Web Search
¢ “top small colleges in the Northeast"
o “liberal arts colleges near me” (geo-targeted searches)
o “affordable liberal arts colleges in the Northeast" Interest over time @ RS S

e “private colleges in New England”

Al Chat Bots

- AA A A m A A

...and more!
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Negative keywords function similarly to keywords,
except they block ads from showing

Negative Broad Match

Negative Phrase Match

Negative Exact Match

Ad won't show if the
search contains all your
negative keyword terms,
even if thetermsareina
different order
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Ad won't show if the search
contains the same negative
keyword terms in the same

order

Ad won't show if the
search is the same as the
negative keyword terms,
in the same order,
without extra words

14



PPC campaigns are sectioned by ad groups to organize themes

Google Ads Account Structure

Campaign 1 Campaign 2

Keyword Keyword m Keyword
Keyword Keyword Keyword
Keyword Keyword Keyword

Keyword
Keyword

{¢]] i N 1! 1 N |

3 wmqlrflStream
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Shape Your Future in Pharmacy with
Duquesne University’s Online Pharm.D. Program

Why Choose
Duquesne’s Online
Pharm.D. Program?

A Flexible, Career-Focused
Education

Online classes meet once a week on |
5 p.m_ saving weekends and summers ¢
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Final + Why include PPC?

Takeaways + Resources




PPC is essential to a full-funnel digital marketing strategy

Why Include PPC:

+ Direct users to a page optimized for your goals m
— —

+ Maintain consistent messaging across paid media
+ Control what searches you show for

+ Stand out against competition ' DECISION

+ Reach brand unaware prospects W
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Exclusive Offer for Paid Search
Master Class Series
Subscribers!

Subscribers to the series receive 25% off a PPC audit—plus automatic
entry into our drawing for a chance to win a free PPC audit!

Don't miss this opportunity to optimize your strategy and maximize your
ROI. Please submit the form on the webinar page to learn more.

CARNEG




Resources =

Learn More

The Power of Search Engine Marketing: Maximize Your
Marketing Results with SEQ and PPC

The Anatomy of a Higher Education Landing Page (That
Converts)

Explore Carnegie
Partner with Us

Search Engine Marketing Services
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https://www.carnegiehighered.com/blog/power-of-search-engine-marketing-seo-ppc/
https://www.carnegiehighered.com/blog/power-of-search-engine-marketing-seo-ppc/
https://www.carnegiehighered.com/blog/higher-education-landing-page-that-converts/
https://www.carnegiehighered.com/blog/higher-education-landing-page-that-converts/
https://www.carnegiehighered.com/about/contact-us/
https://www.carnegiehighered.com/services/digital-marketing/search-engine-marketing/

Thank You!

Sarah Slater
sslater@carnegiehighered.com
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