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Housekeeping

• This webinar is being recorded and will be made available for viewing

• Closed Captioning is available

• Questions may be posted in the chat



Slate Accessibility 
Best Practices 

-Slate Presents-
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Nick Porcella
Assistant Director, Slate Trainings
Carnegie

● 4.5 years with Carnegie
● Based in Washington, DC
● Slate Accessibility nerd







**thanks to Keri @Minnesota Carlson  OIT 
for her proj management exp**















Role: Expert HTML Email Accessibility & QA Specialist

Task: Audit the provided Slate email HTML against the 
checklist

Constraints & Checklist

● Quote specific HTML snippets for every issue. Cntl +F

● Use 'Check Mark' for Pass, 'X' for Fail.

● Verify logical heading structure (Mandatory <h1>).

● Scan for ARIA roles: banner, main, contentinfo.

● Flag generic link text (e.g., "click here").

● Check for <html lang="en"> and <meta charset="utf-8">.

● Layout tables must have role="presentation".

Input HTML: {{selection}}

Slate AI Snippet
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Case Study:
Deliver Mailing 
Compliance
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Slate Accessibility 
Overview 
Documentation

Free reference guide that 
covers the majority of the 
essentials for tools such as 
Deliver and Forms (with 
applications in Portals, too).

We’ll follow-up with the 
document after our session!
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Deliver-Specific
● Language
● Charset
● Title element
● Presentation roles
● Title aributes
● Line height

+
Everywhere in Slate

● Alt text
● Animation
● Video
● Infographics
● Color
● Target Size
● Hyperlinks

+

Let’s Try It!
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Deliver-Specific
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Deliver-Specific (Head CSS fixes)

❌  Language

❌  Charset

❌  Title Element
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Deliver-Specific (Head CSS fixes)

✅  Language

✅  Charset

✅  Title Element
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Deliver-Specific (“ctrl+f” Fix #1)

❌  Presentation Roles
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Deliver-Specific (“ctrl+f” Fix #1)

✅  Presentation Roles
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Deliver-Specific (“ctrl+f” Fix #2)

Title Aributes

❌

❌

❌
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Deliver-Specific (“ctrl+f” Fix #2)

Title Aributes
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Deliver-Specific (“ctrl+f” Fix #2)

Title Aributes

✅

✅

✅
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Deliver-Specific (“ctrl+f” Fix #3)

❌

✅

Line Height
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Everywhere 
in Slate
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Informational Media
Needs alt text

Functional Media
Needs alt text

Alt Text

Decorative Media
Does not need and 
should not have alt text

alt=”Cartoon forest and 
campsite with Slate logo 
that says Carnegie Slate 
Camp”

alt=”Instagram icon”
not just “Instagram” or “IG”

alt=”Create your account 
buon” [or beer yet, hard 
code your buons!]
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Video
● Accurate closed 

captioning is essential
● Slate Video has tools
● AI can help! Double check 

its work

+
Infographics

● Screen readers cannot 
access the full richness 
of an infographic

● If used, infographics 
should have alt text that 
explains what they are 
representing

+

Quick wins on the Big 3

Animation
● Allow pause/stop
● Any flashing occurs 

<3/second

+
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Color
● Do not rely solely on color 

to distinguish items.
● Use color in conjunction 

with shape, paern, and 
text description.

● Color contrast must be 
a minimum of 4.5:1. For large 
text, the color contrast 
must be a minimum of 3:1.
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Target Sizes
● In addition to contrast 

issues, this footer has 
target size issues.

● All targets must be at least 
24px by 24px.

● Additionally, targets cannot 
be too close together.
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Target Sizes
● Much beer!
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Hyperlinks
● Best Practice #1

Proper contrast. Standard 
blue or a contrasting color 
only.

● Best Practice #2
Functional naming. Avoid 
the phrase “Click here” on 
its own.

● Best Practice #3
Permanent underline. Why 
are there still brand guides 
in 2026 sans underline?

Looks like we still have some work to do on line height!
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Thank you!
Check out our other Slate Presents & 
Dive Deeper Sessions!


